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30000 under 30 was an AI prank a couple of friends 
and I built to satirize the Forbes 30 under 30 list. We 
launched the site on April 1, 2021.



Our goal with 30000 under 30 was to poke fun at the 
status-obsessed spectacle of the Forbes list, and the 
arbitrary process that goes into forming it. We 
operationalized this satire by creating a website 
where anyone could sign up and have a convincing 
30-under-30-esque bio written for them.



To accomplish this we used OpenAI’s GPT-3 API, 
which had just recently been released at the time.
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The basic architecture of 30000 under 30 consisted of a 
2-layer AI model. To start, we ingested a user’s personal 
information by having them connect their twitter account, 
and then gave them 2 random survey questions to provide  
information to personalize their bio.



Next, we applied those data points to a template string 
randomly chosen from the ~100 comedic templates we 
pre-wrote. This string became the 1st sentence of the bio.

The next layer of the model was an 
instance of GPT-3 fine-tuned on previous 
Forbes 30 under 30 bios, partitioned 
between their 1st sentence as the input 
and the rest of their bio as the output.

This allowed us to take the opening line 
provided by the templating engine and 
pass it to our GPT-3 instance, which then 
generated the rest of the bio based off of 
the comedic set-up. Basically, GPT-3 
played the “straight-bot” to our template 
engine, taking the ridiculous premise it 
was offered and doing its best to turn it 
into a run of the mill 30 under 30 bio.
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Upon launching on April 1st, we 
picked up a lot of traffic from people 
tweeting out their bios over the 
course of the day. Some of them can 
still be seen at twitter.com/
zeitgeist_fm.



We received about 500 sign-ups in 
the first day and 1500 in the first 
week of the website being up. LLMs 
were still a very novel technology at 
the time, so people got a kick out of 
seeing their capabilities 
demonstrated based off of their 
creative input.



But in addition, I think the satire also 
spoke to a feeling a lot of people had; 
the crony-ism and dubious nature of 
the Forbes list is a poorly kept secret 
in tech circles. By creating a list 
anyone could sign up for, we let 
everyone in on the joke, while also 
giving them their moment of glory as 
an esteemed 30000-under-30er.

While it would have been great to get to 
our goal of 30,000 sign-ups on the list, 
we knew that it was always a bit of a 
pipedream. However, before we could 
even try to reach our goal, Forbes’ legal 
team emailed us a Cease & Desist letter.



Even though our allusion to their list 
obviously qualified as fair-use, we 
ultimately decided it wasn’t worth the 
hassle of trying to fight the letter, and 
instead chose to take it as a concluding 
win for our prank.
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